
           
 

Foxwoods Resort Casino Partners With Marquee Brands  
 On The Bedford by Martha Stewart 

Opening this Fall, the Restaurant is a Timeless Blend of Elegance and Hospitality Inspired by 
Martha Stewart’s Iconic Style 

 
MASHANTUCKET, CT (February 15, 2025) – Foxwoods Resort Casino, the premier resort 
destination in the Northeast for world-class entertainment and hospitality, announced 
today a partnership with Martha Stewart and Marquee Brands, the global brand accelerator 
and owner of the Martha Stewart brand, to bring Martha’s acclaimed restaurant concept, 
The Bedford by Martha Stewart, to the property. Opening in fall 2025, this unique dining 
experience will bring Martha’s celebrated style and hospitality to Foxwoods, offering guests 
an authentic culinary experience alongside the resort's exceptional offerings. 
 
Designed to transport guests into Martha’s renowned 1925 country farmhouse located in 
Bedford, New York, The Bedford brings her signature blend of elegance, warmth and charm 
to life. Situated within the Grand Pequot Tower, this one-of-a-kind dining destination 
features a thoughtfully curated menu inspired by Martha's personal favorites, including her 
Kurobuta Pork Chop, Niçoise Salad, and Martha’s family recipe for Pierogies, as well as 
some of her famous cocktails  such as the Martha-tini and her frozen pomegranate Martha-
rita. For the first time offering breakfast alongside brunch, lunch and dinner offerings. The 
restaurant will emphasize locally sourced ingredients to create unforgettable culinary 
dishes  with new additions planned each season. 
 
“The Bedford at Foxwoods Resort Casino will provide diners with a glimpse into the way I 
entertain and host at my farmhouse in Bedford, New York,” said Stewart. “We have worked 
so hard to perfect this beautiful and inviting space, as well as curate a delicious variety of 
my most favored food and beverages recipes, which we are excited for guests to enjoy later 
this year.” 
 
 “Our creative collaboration with Martha Stewart embodies our vision for Foxwoods to be a 
destination that blends innovation and world-class hospitality,” said Jason Guyot, President 
& CEO of Foxwoods Resort Casino. “Our partnership with Marquee brands highlights our 
commitment to working with the most respected names in the industry to continually 
elevate the guest experience and redefine what’s possible at Foxwoods.” 
 



“Bringing The Bedford to Foxwoods Resort Casino is a key step in our strategy to extend the 
Martha Stewart brand further into the hospitality space,” said Heath Golden, CEO of 
Marquee Brands. “Foxwoods is an incredible partner and we look forward to doing more 
together to continue to grow in this important vertical.” 
 
Following the successful 2022 debut of The Bedford by Martha Stewart in Las Vegas, the 
Foxwoods location also promises a refined, welcoming atmosphere paired with the 
culinary creativity that has made Martha Stewart a household name. With hand-selected 
interiors and a thoughtfully crafted menu, The Bedford is designed to blend elegance and 
charm, exemplary of the Foxwoods experience. 
 
This fall The Bedford joins Foxwoods’ impressive lineup of dining options solidifying the 
resort’s position as the premier culinary destination of the Northeast. For more 
information, please visit www.Foxwoods.com. 
 

### 
 

About Foxwoods Resort Casino 
Foxwoods Resort Casino, the largest resort casino in the Northeast, has set the standard for 
innovation and excellence in gaming and hospitality for over 33 years. Owned and operated 
by the Mashantucket Pequot Tribal Nation, Foxwoods continues to redefine the resort 
experience by offering a dynamic mix of world-class gaming, award-winning dining, top-tier 
entertainment, and family-friendly attractions. 
 
A destination like no other, Foxwoods offers over 1,900 luxury hotel rooms, over 175,000 
square feet of flexible space for meetings and events, shopping at Tanger Outlets, and 
expansive gaming floors throughout the resort and unmatched amenities. The entertainment 
portfolio features globally acclaimed artists, exclusive live performances, and premier 
events hosted at its renowned venues, including the Premier Theater and Great Cedar 
Showroom. 
 
Through strategic partnerships with leading brands like DraftKings Sportsbook, Hell’s 
Kitchen, and Great Wolf Lodge, Foxwoods continues to expand its offerings and deliver 
elevated, curated experiences for guests. The new brand campaign, “This Is How We 
Resort,” reflects Foxwoods’ commitment to creating unique, personalized moments—from 
thrilling gaming adventures to relaxing escapes—that redefine what it means to “resort”. For 
more information, visit www.foxwoods.com. 
 
About Martha Stewart 
Martha Stewart is the founder of the first multi-channel lifestyle company, Martha Stewart 
Living Omnimedia, an entrepreneur, bestselling author of 100 lifestyle books, and Emmy 
Award-winning television show host. Reaching more than 100 million devoted fans monthly 
through multi-media platforms and products for the home, sold through Amazon.com and 
The World of Martha Stewart and an extensive retail network, Martha is the “go-to” 
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authority on the encompassing topic of Living and Celebrating your best life. She and her 
talented staff provide trusted, timely, and useful information on all aspects of everyday 
living: cooking, entertaining, gardening, home renovating, collecting, organizing, crafting, 
healthy living, holidays, weddings, and pet care, across many media formats. 
 
About Marquee Brands 
Marquee Brands is a globally recognized brand owner, marketer and media company. A 
leading brand accelerator, Marquee Brands strategically manages a portfolio of renowned 
consumer brands with global recognition. Established in 2014 by Neuberger Berman, 
Marquee Brands harnesses and grows the value of its brands by partnering with best-in-class 
manufacturers, operators, retailers and distributors across multiple channels, geographies 
and product sectors. Generating $4.2+billion in annual retail sales, the Marquee Brands 
portfolio is organized into three distinct verticals: Home & Culinary, Fashion & Lifestyle and 
Active & Outdoor, and encompasses timeless brands such as  Martha Stewart, Emeril 
Lagasse, Sur La Table, Laura Ashley, America's Test Kitchen, BCBG, Ben Sherman, Bruno 
Magli, Anti Social Social Club, Totes, Isotoner, Destination Maternity, Motherhood Maternity, 
A Pea in The Pod, Dakine and Body Glove. For more information visit, 
www.marqueebrands.com. 
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